LET TER FROM TH E CHAIRMAN

EXECUTIVE COMMITTEE

Dear Friends and Colleagues:

So, while we celebrate these small victories and big marketing

BOARD OF DIRECTORS

wins, we have an incredible amount of work still to be done
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You may have been hearing more about the Professional
Pest Management Alliance and something called, the “PPMA
Effect.” In 2018, Pest Control Technology magazine credited the
Professional Pest Management Alliance as the second leading
driver of our industry’s growth, second only to growth occurring

AT-LARGE MEMBERS

Bayer Environmental
Science

Russell Ives

Rose Pest Solutions

Trace McEuen
Univar USA, Inc.

William Tesh

Rose Pest Solutions

through voluntary donations from generous companies leading
this industry forward and allowing PPMA to provide top-notch
marketing programs to educate and inform consumers.

Pest Management
Systems, Inc.

Stephanie Jensen

BASF North America
Crop Protection

Marillian Missiti

Buono Pest Control

Joe Thomas, Jr.

Arrow Exterminators, Inc.

If by chance you are reading this and are not yet involved in this
critical mission, please join us and become a part of the “PPMA

I’m not going to deny it, those of us who have been leading

Effect.” We need each other in order to grow and achieve success.

the charge of PPMA — many of us since the organization’s
beginning more than 20 years ago — are thrilled to have this

Judy Dold

financial support of our investors. PPMA is funded 100 percent

in specific service areas, such as mosquito control. And believe
me, we’ve been shouting this news from the rooftops.

Ildem Bozkurt

in the coming years. This work can only continue through the

Regards,

endorsement and affirmation. It’s a testament to the work
PPMA does each and every day on behalf of our industry,
work that is absolutely vital to all our livelihoods. If you are a
part of PPMA, you are helping to drive that mission and are

Thomas Fortson
(Emeritus)

Terminix Service, Inc.

Andrew Klein

Assured Environments

John Myers

Rentokil North America

Lawrence Treleven

Sprague Pest Solutions

answering the call to grow, promote, protect and defend our
great industry, and to grow the market and make an impact
with consumer audiences. On behalf of the PPMA Board
of Directors, we thank our Guardians and Contributors for
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Chris Gorecki
Rollins
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Knox, Jr.

Terminix Service, Inc.

Harvey Massey
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Massey Services, Inc.
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Massey Services, Inc.

Bobby Jenkins
Chairman, PPMA
ABC Home & Commercial Services

all you are doing to move this industry forward.
Mark Neterer

Corteva Agriscience™

Abizar ‘Zack’ Zaki
FMC Corporation

NPMA PRESIDENT
Scott Reasons
Syngenta

Matthew Stevenson
The Terminix
International Co.

Dennis Jenkins

ABC Home &
Commercial Services

PPMA works hard each and every day to communicate the value
of partnering with a local pest control professional — to partner
with you. We do this through our year-round media relations
campaigns, our public service announcements, our digital and
social media vehicles, advertising and other marketing programs
that you’ll learn more about in the pages of this report. There’s
also a great deal that happens beyond those programs with
work that occurs out of the public eye to defend against and
mitigate risks to further protect our industry. PPMA is your
advocate, and we take that responsibility seriously.
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LET TER FROM TH E EXECUTIVE DIRECTOR
Dear Stakeholder:

aired over 83,000 times on both national networks
and in local markets. The launch of both our bi-annual

Positive public perception of our industry in today’s hyperconnected, news-driven and social sharing world is critical.
For more than 20 years, the Professional Pest Management
Alliance has been charged with growing, protecting, defending

Bug Barometer® and our inaugural Vector Sectors™
report resulted in more than 180 media placements and
encouraged consumers to work with a licensed pest control
professional. That’s the “PPMA Effect.”

and promoting the professional pest management industry
to both residential and commercial audiences nationwide,

In 2018 alone, we participated in over 1,500 stories in

having a powerful effect on how the American consumer

national and local print, TV, radio and online news

understands pest control issues and the value proposition

media, bringing pest control topics to the forefront of

of working with a pest control professional.

the conversation, and driving over 5.7 million users to
our consumer websites. That’s the “PPMA Effect.”

Thanks to your generous support over the years, we’ve
been able to serve as an advocate, a unifying voice and a

Your support allows this vital work to continue, and we’d

trusted partner to pest management professionals, and as

like to thank you for believing in our mission and for the

an authoritative and educational resource for consumers

impact you’re having in helping to fuel the “PPMA Effect.”

everywhere, shaping the public’s perception of our industry

While 2018 was truly an exciting and record-

by creating a positive image of the work you do. This work

breaking year in many ways, we’re looking

is having a profound impact driving industry growth and

forward to making 2019 our best yet.

it’s called the “PPMA Effect.”

PPMA revealed a high-definition, behind-the-walls look at the destructive nature of termites through the
Tiny Termite House, a first-of-its-kind, groundbreaking research study and video production. With support
from the City of New Orleans Mosquito, Termite and Rodent Control Board, more than half a million
Formosan termites were introduced into the soil surrounding a tiny, built-to-scale dream home. A team
of researchers began observing and documenting their behavior and the incredible damage left behind
in their wake. Presented at the National Conference on Urban Entomology, the Tiny Termite House is
verifiable proof of just how quickly and methodically termites can eat away at a structure if left unchecked,
consuming critical support beams while tucked out of sight from the human eye.
PPMA launched robust consumer media relations and social media campaigns touting
termite prevention tips and partnering with a qualified pest control professional. The
media and industry’s positive response to the Tiny Termite House was overwhelming,
with placements secured on The Weather Channel, Seeker.com, syndicated in all the Southern
California News Group publications, as well as broadcasts on 20 FOX affiliate stations across the
U.S., on FOXNews.com and posted on the FOX News SciTech Facebook page — and many more.
PPMA also made many of the materials and footage available to its investors on Mainframe

Best,

to help companies share the campaign with their customers and local news outlets.

The “PPMA Effect” was coined by Pest Control Technology
magazine and is recognized as the second leading factor
in driving industry growth and optimism. Our 2018 annual
report provides a glimpse of our comprehensive marketing
programs that helped further exemplify the important work

Cindy Mannes

pest management professionals do each and every day.

Executive Director, PPMA

PPMA’s groundbreaking Tiny Termite House project
captivated more than one million online viewers, and
drove over 36 million media impressions. Our two new,
compelling public health PSAs, done in partnership with
the Centers for Disease Control and Prevention (CDC),
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67

MEDIA
PLACEMENTS

36.6 MILLION
MEDIA
IMPRESSIONS

1+ MILLION
ONLINE
VIDEO VIEWS
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CONSUMER AND COMMERCIAL
MEDIA RELATIONS PROGRAMS

SEASONAL FORECASTS

Leveraging Our Experts
Over the years, we’ve worked to build up our spokesperson bench to deliver
credible expert sources when working with the media. The team delivers
clear, authoritative messaging to help answer questions relating to common
position the industry and pest control professionals in a positive light.

Satellite and Internet Media Tours
PPMA rejoined home improvement expert, Bob Vila, for a satellite media tour
(SMT) during National Pest Management Month. He participated in 29
media interviews with TV and radio stations across the country, encouraging
audiences to partner with a licensed pest control professional to prepare
their homes and defend against spring and summer pests.

Cindy Mannes

VP of Public Affairs

Jorge P. Parada, MD,
MPH, FACP, FIDSA
Medical Advisor
for NPMA

Jim Fredericks,
Ph.D.

Chief Entomologist

Michael Bentley,
Ph.D.

Staff Entomologist

Brittany Campbell,
Ph.D.
Staff Entomologist

Consumer and Commercial Media Wins
More than 1,500 news stories ran in 2018 educating the public about common

In June, our medical advisor, Jorge Parada, MD, MPH, FACP, FIDSA, participated
in an Internet media tour (IMT) discussing the topic of tick- and mosquitoborne illnesses. Through 23 interviews with local radio stations and digital

resulted in 1,117 airings for a combined audience reach of 12.6 million.

household pests and the importance of partnering with a licensed pest control
professional. We secured six segments on The Weather Channel, nine Reader’s
Digest online articles, three Today.com pieces, in addition to hundreds of local
news outlets across the country.
We also contributed our expertise to 37 commercial articles, spanning a range of

U.S. CITIES PUBLIC HEALTH PEST WATCHLIST

published pieces about our 2018 Spring/Summer Bug Barometer, including our

When temperatures and precipitation levels rise, so can pest populations, including
vector pests that can spread disease. These 10 cities experienced unusual weather this
spring and summer, putting them on our watchlist for increased vector pests this season.

official infographic and links back to PestWorld.org. Plus, more than 150 NBC
broadcast affiliates ran a syndicated segment on the pest predictions, giving

a corresponding video for their site. FOX broadcast affiliates across the nation
each day’s top 30 stories in 30 fast-paced minutes.

Content Syndication
In 2018, we continued to amplify some of our consumer website content
to CNN, Fox News and other top publishers through a third-party content
syndication platform, driving additional click-through traffic to our site. This tactic

publications geared towards food service and processing, multi-family housing,

generated 45,599,891 impressions and 106,394 clicks back to PestWorld.org

lodging and hospitality, and buildings and facilities management industries.

for an average cost per click of $0.33.

SOUTHWEST:

SOUTH CENTRAL U.S.:

NORTH CENTRAL U.S.:

Winter Recap: Much warmer than
normal

Winter Recap: Unusually cold, with
some sleet and moisture

As temperatures continue to rise,
look for ants and cockroaches to
become a major concern in and
around homes as they seek out food
and water.

Termite pressure will be high in
parts of this region where moist
conditions persist into spring.
Cockroaches and other crawling
pests will also be a concern as the
temperature rises.

Winter Recap: Above average temps
in some areas, getting colder
towards the lower half of the region
Prepare for ticks to do well in this
region thanks to warmer-thanaverage winter temperatures. Flies
and ants will also thrive due to
unseasonably high temps.

GREAT LAKES, OHIO
VALLEY & MIDWEST:

SOUTHEAST:

Winter Recap: Lower half was colder
and drier than usual

Winter Recap: Unusually cold, with
sleet, moisture and snow in
unexpected places

Look for ants to be out in full force
this spring as drier conditions drive
them indoors in search of moisture.
When warmth and moisture do
finally return to the region, ticks
will be on the rise.

Despite an unseasonably cold
winter, mosquitoes will rebound
quickly due to the accumulation of
moisture in the region. Expect
termites and cockroaches to
similarly thrive as it gets warmer.

Detroit

Houston

Jacksonville

Miami

Philadelphia

Washington, D.C.

West Palm Beach

With record-setting rainfall and the highest
temperatures on record for May in almost
three decades, Detroit could feel an
increase in mosquito pressure throughout
the remainder of the summer.

Excessive amounts of rain left over from the
spring, followed by above-average
temperatures predicted for the rest of
summer will allow mosquito populations to
thrive in parts of Jacksonville.

Although accustomed to rainfall, Miami still
experienced its wettest spring in over two
decades. With above-average temperatures and
precipitation this summer, Miamians can expect
mosquitoes to be out in full force.

With the highest number of Lyme disease cases
reported in Pennsylvania than any other state in
the U.S., Philadelphia is at risk for an increase in
both mosquito and tick pressure this summer
following an unseasonably warm and wet spring.

After having its warmest and wettest May in
over a decade thanks to Subtropical Storm
Alberto, Washington, D.C. may experience an
increase in pest pressure from both ticks and
mosquitoes this summer.

Moisture From La Niña Creates Significant Spring Pest Pressure
Exceptionally warm weather made it
easier for last year's ant
populations to survive the winter
and begin to expand their colonies
in the spring. Ticks will also take
advantage of warmer spring temps,
giving populations a jumpstart
before the summer months.

Chicago

Already a hospitable environment for ticks,
Charlotte’s warm spring and rainy summer
will signiﬁcantly contribute to an increase
in both mosquito and tick pressure.

Houston’s heat wave throughout the spring
and summer coupled with residual standing
water in the wake of Hurricane Harvey will
likely contribute to increased mosquito
activity this summer.

also featured our report on the syndicated show, “Top 30,” which highlights

Winter Recap: Warmer than normal

Charlotte

After experiencing its wettest spring on
record, and warmest in over 40 years,
Chicagoans are at risk for an increase in
mosquito populations this summer.

also covered our 2018 Fall/Winter forecast, with Weather.com also producing

NORTHWEST:

Birmingham

After having its third-warmest May on record,
above-average temperatures coupled with
excessive precipitation for the rest of summer
could contribute to an increase in mosquito
pressure in Birmingham, AL.

us TV coverage across the country. AccuWeather and The Weather Channel

NORTHEAST &
NEW ENGLAND:
Winter Recap: Colder and wetter
than usual with heavy snow
If colder weather persists into
spring, expect rodents to continue
moving indoors for warmth and
food. However, as warm
temperatures eventually return,
ticks could once again become a
major concern throughout the area.

Excessive rain in both spring and summer
coupled with increasing temperatures
leaves West Palm Beach susceptible to
increased mosquito populations for the
remainder of the season.

MOSQUITO
Above average
temps and
precip in
spring and
above average
summer temps

Above average
temps in
spring and
above average
precip in
summer

Above average
precip in
spring and
above average
temps in
summer

Above average
precip in
spring and
average
summer
conditions

vector pests 101

warm spring

including a piece on Realtor.com that
featured an interview with NPMA
entomologist, Michael Bentley, Ph.D.,
on the importance of working with
a licensed pest control professional.
Regionally, MLive.com, the online
edition for many of Detroit’s
newspapers with more than 10.8
million readers, featured quotes from
Cindy Mannes, vice president of
public affairs, and linked directly to
PestWorld’s website to learn more.

+ Wear light-colored clothing to make pests more visible
+ Remove areas of standing water to minimize breeding

diseases including malaria, yellow fever, dengue, encephalitis,
Chikungunya, West Nile virus and Zika.

warmer winter

TICK

and regional media coverage,

+ Wear long sleeves and pants when outdoors

mosquitoes: Mosquitoes are vectors of numerous

on-time pest activity

Above
average
temps and
precip in
spring and
average
summer
conditions

pressure received both national

+ Apply bug repellent containing at least 20 percent DEET

babesiosis and Lyme disease, while the American dog tick,
Rocky Mountain wood tick and the brown dog tick are
vectors of Rocky Mountain spotted fever.

early pest activity

Above average
precip in
spring and
summer

prevention primer

ticks: The blacklegged tick is a vector of anaplasmosis,

+ Contact a licensed pest control professional if an
infestation is suspected

on-time pest activity

on-time pest activity

increased ant and tick populations

Brought to you by the National Pest Management Association

colder & wetter WINTER

©2018

warm SPRING

INCREASED rodent and tick POPULATIONS
warmer winter

pest key

colder & drier WINTER warm & wetter spring

warmer & wetter spring

Increased ant and tick populations

Increased tick, ant and fly populations
early pest activity

cockroaches

on-time pest activity

warmer winter

RODENTS

warmer & drier spring

increased cockroach
and ant POPULATIONS

FLIES

on-time pest activity

colder & wetter winter

warmer & drier spring

population
forecast

increased termite and
cockroach populations
colder & wetter winter

warmer & drier spring

increased cockroach and
termite populations

ants

mosquitoes

higher than average
pest population
termites

average
pest population

ticks

SPRING / SUMMER 2018
© 2018 National Pest Management Association

5

cities with increased vector pest

the coming seasons. GoodHousekeeping.com and the Detroit Metro Times

outlets across the country, he drove home the value of partnering with a
pest control professional to help protect against vector pests. The campaign

report highlighting the top 10 U.S.

Our bi-annual Bug Barometer® forecasts pest pressure across the country for

factor key

household pests and the health and property risks they pose, and works to

Our inaugural Vector Sectors™

summer 2018

TOP 5 RELEASE

ON BUSINESSWIRE.COM,
BEATING 100+ RELEASES THAT DAY
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PUBLIC SERVICE ANNOUNCEMENTS
PRODUCED IN PARTNERSHIP WITH CDC

NEW RESEARCH SHEDS LIGHT
ON TOPICAL PEST ISSUES

Our 2018 PSA program secured more than 119,000 TV and radio airings, resulting in nearly 518 million

2018 Bugs Without Borders Highlights

impressions, worth an estimated $24 million in ad value. These results outperformed 2017 by more than

To better understand the current landscape of bed bug infestations and

26,000 airings, 98 million impressions and $5.7 million in ad value. The driving force behind the overwhelming

treatment, PPMA commissioned a survey of U.S. pest control professionals.

support from PSA directors was due in large part to our new partnership with the U.S. Centers for Disease Control

The 2018 Bugs Without Borders survey found that bed bugs remain a

and Prevention (CDC). PPMA produced two new PSAs in 2018, “Safety First” and “Sick Day,” and collaborated with the

pervasive problem, with 97 percent of U.S. pest professionals reporting they

CDC on the script development and co-branded the PSAs. They also co-signed the cover letter going to PSA directors,

have treated for bed bugs in the past year. A majority of them said that overall

further making the case for why these campaigns are vital to the American public.

bed bug service work (69 percent) and the prevalence of these pests
(66 percent) are increasing. The results were shared with consumer
audiences to drive further awareness of this persistent issue and
how professional pest control is necessary to eliminate bed bugs.

Researchers study rats in New York

BED BUGS CAN BE FOUND ANYWHERE

66%

Rodent Research Done in Partnership with PMF

Percent of pest professionals who have treated
for bed bugs in the following places:

of pest professionals said summer was
the busiest season for bed bugs*

*of those who said they received more calls at certain times of the year

Groundbreaking research, done in partnership with Fordham University

20

and funded by the Pest Management Foundation, with support from the

of rodent control, which PPMA shared with consumers in a special media
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relations campaign timed around Rodent Awareness Week in October.

119,000
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BROADCAST AIRINGS

517,925,655
IMPRESSIONS

$24.1 MILLION
AD VALUE

8

RECORD-BREAKING YEAR FOR
CONSUMER WEBSITE TRAFFIC

SOCIAL MEDIA ENGAGEMENT
@PestWorld Social Properties Lead Positive Conversations Online

YouTube played a big role in growing

5 Million+ Visits to PestWorld.org in 2018

PPMA frequently posts engaging content on its @PestWorld properties

secured 2.5 million impressions on the

including Facebook, Pinterest, Twitter and YouTube. In keeping with the record-

PPMA manages two consumer education websites

breaking trend, PPMA secured nearly 7 million organic social media impressions

on behalf of the industry: PestWorld.org and

in 2018, representing a 48 percent increase in results from 2017.

PestWorldForKids.org. Collectively, we drove

our social media program last year. We
platform, resulting in 516.5K video views.
The watch time on our channel was 1
million minutes, which equates to 16,667
hours, or 694 days of video watched.

5,748,657 unique visitors to these sites in 2018,
representing a 26 percent year-over-year increase.
PestWorld.org, alone, drove more than 5.2 million
of those unique visits, which is a 36 percent yearover-year increase.

7,000,000

New Interactive House on PestWorld.org

IMPRESSIONS

One of the biggest site enhancements was the
addition of our new, interactive house feature

48%

Y0Y INCREASE

Video Drives Engagement with Paid Social Advertising Campaigns

that allows users to search areas of the home
to find out what pests are of most concern in

PPMA promoted 125 posts on Facebook in 2018, capturing 727,036 impressions and receiving 4,714

each room. The new content pages drove nearly

reactions, comments and shares. Of the 125 posts, 43 of them were videos, consisting of both newly

14,850 entrances, and 20 out of the 26 target keywords for this feature are ranking #1 on Google.

produced content, such as a three-part holiday decorating series and a new how-to video on pest-proofing

Users and companies alike love this engaging feature.

the pantry, and repurposed content from years past. The videos garnered 200,079 views and averaged an
extremely low average cost-per-view of $0.03. Our yearlong Facebook traffic campaign generated 16 million

PestWorldForKids.org Enhancements

impressions and our Pinterest promoted pins campaign secured nearly 900,000 impressions.

Our children’s programming site continues to serve as a learning tool both in the classroom,
and in engaged parents’ homes. In 2018, we added new content for daycare, preschool
and Pre-K programs, and embarked on our first ever SEO strategy. The site now
ranks on the first page of Google for 122 of its 153 target keywords, representing
a collective 18,565 searches per month.

5,748,657
9

VISITORS

26%

YOY INCREASE
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MARKET YOUR BUSINESS WITH

YOU HAVE A VOICE .
We serve as your voice in the media and
the marketplace. We are raising awareness
nationwide on the importance of pest control
in major print, radio, TV, and digital media

Mainframe, an online digital agency powered
by PPMA, is an exclusive subscription service
that provides easy access to comprehensive,
ready-made, professional marketing materials
without the expensive retainer of a brick-andmortar agency. Take your marketing program
to the next level with these professionally
designed materials and programs to jumpstart
or supplement existing marketing, public
relations, social media and advertising efforts.
The content on Mainframe is updated every
month for timely and seasonal marketing campaigns
and outreach, so be sure to check back often!

outlets with coverage that highlights the
quality of life, health, safety and property
threats that pests pose while providing
valuable advice to homeowners. We are
continuing to build goodwill for our industry
and are driving customers to your door.
YOU HAVE A PARTNER.
PPMA’s Board of Directors is made up of
leaders drawn from multiple facets of the
industry — pest management firms of all
sizes, suppliers and distributors, as well as
other key stakeholders. Our work relies
solely on the voluntary donations from you,
your colleagues and other industry allies.

ABOUT THE PROFESSIONAL PEST MANAGEMENT ALLIANCE

THANK YOU.

The PPMA was founded in 1997 to grow, promote, protect and defend the

Because of your investment in PPMA, we

pest management industry. As the industry’s voice, PPMA continues to

have grown our industry, bolstered our

proactively educate the public on the value of professional pest control

reputation, and protected your livelihood

through its media relations, public service announcement, advertising,

and the livelihood of this industry as

social media and online communications programs it conducts on behalf

protectors of the health, food and property

of the National Pest Management Association.

of our customers. Together, we can

To join us, please contact Cindy Mannes at cmannes@pestworld.org.

The Professional Pest Management Alliance
10460 North Street | Fairfax, VA 22030 | 703.352.6762

continue to grow.

